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Declaration Under 37 C.F.E. § 1.131 of J. Dirk VerMeulen 

J. Dirk VerMeulen hereby declares that: 

1 . I am a citizen of the United States and a resident of Grand Rapids, Kent County, 
Michigan. I am one of the inventors named in the above-identified U.S. patent application. 

2. Prior to November 2, 2002, my fellow inventors and I had conceived the concept 
of an indicator for characterizing human skin condition, where the indicator comprises a flowable 
carrier, suitable for application to human skin, and at least one dye soluble with oil found on 
human skin and visually changeable when in solution with oil on human skin. In our concept, 
any visual change in the at least one dye is proportional to the amount of the oil present in 
solution. When the indicator is applied to an area of human skin, and the at least one dye 
contacts and reacts with the oil in the area, the Indicator will display a visual Indication of the 
skin condition in the area based on the amount of the oil in the area. 

3. Attached as Exhibit A is a copy of an entry dated January 29, 2002 from my 
notebook; the entry corresponds to pages 1,3,4, and 5 of the notebook. Prior to this entry, I had 
contemplated a concept of using an indicator for determining hair condition, and the entry 
demonstrates expansion of the concept to a visual indicator for determining skin condition 
related to the level of oil on the skin. My notes explain that the indicator can be in the form of a 

facial mask, show a reference for comparison with the indicator for determining skill condition, 

and mention using the Indicator for recommending cosmetic products. Included in the notes on 
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page 4 is a document providing an overview of Project Chameleon [sic], which is the name 
selected for the project related to developing the skin condition indicator along with other 
indicator concepts. My notes farther state that I initiated a discussion with Stuart Ray, a potential 
business partner, and John VerMeulen, a business partner and fellow inventor. 

4. Attached as Exhibit B is a list of discussion items for the meeting referenced in 
(3) with Stuart Ray and Mm VerMeulen. The list is dated January 31, 2002, which is the same 
day as the meeting, and includes my concern about confidentiality of the information discussed; 
all at the meeting agreed our conversation was confidential Our conversation was high-level, 
and while the cosmetic concept is listed as a discussion item, there was no specific discussion of 
this concept. 

5. Attached as Exhibit C is a computer generated document created on February 12, 
2002 providing a strategic plan for Project Chameleon. This document was created in 
preparation of a meeting with Tom Schwarz, Director of Entrepreneurialism at Grand Valley 
State University, who was recommended by Stuart Ray as a resource for identifying people to 
help develop our indicator concepts, on the same day but was not provided to Tom Schwarz. 
During the meeting, we did not specifically discuss the skin condition indicator. 

6. Attached as Exhibit D is an electronic mail message sent to Tom Schwarz on 
February 13, 2002. In the message, I thank Tom for his willingness to help me, John VerMeulen, 
and Stuart Ray, identify resources to build competencies to incubate several indicator concepts. 1 
also stress the importance of keeping any shared information confidential. 

7. Attached as Exhibit E is a computer generated document created on April 1 9, 
2002 providing an enhanced overview of Project Chameleon (an enhanced version of the 
document provided on page 4 of my notebook in Exhibit A). This document was created in 
preparation of a meeting with Dave Brenner and Tom Edward of Idea Works, who was 
recommended by Tom Schwarz as a resource for identifying people to help develop our indicator 
concepts, on the same day but was not provided to Dave Brenner and Tom Edward. The 
document states the need for discussing feasibility of the skin condition indicator concept with a 
cosmetic or chemical scientist or engineer. During the meeting, the conversation, which we 
agreed was confidential, was high-level, and we did not discuss specifics of the skin condition 
indicator. 
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8. Attached as Exhibit F is an electronic mail message sent to Dave Brenner and 
Tom Edward on April 22, 2002. In the message, I thank Dave and Tom for recommending 
William ("Bill") Dommer as a resource to discuss feasibility of the concept regarding the 
cosmetic and hair care industry. 

9. Attached as Exhibit G is a Non-Disclosure Agreement dated June 27, 2002 
between Bill Dommer and myself. On this day, we discussed the skin condition indicator 
concept in detail. 

10. Attached as Exhibit H is a copy of an entry from my notebook reflecting a 
meeting with Bill Dommer. The entry is not dated but was created on or after June 27, 2002 and 
at least before August 2, 2002. The notes in the entry provide particular ingredients of the skin 
condition indicator, including a carrier and oil-soluble dyes (e.g., red 17, yellow 1 1, and violet 2). 

1 1 . Attached as Exhibit I is a copy of my notes from, a meeting with Bill Dommer. 
The notes are not dated but were taken on or after June 27, 2002 and at least before August 2, 
2002. The notes provide specific ingredients for the skin condition indicator, including a carrier 
and oil-soluble dyes (e.g., D&C colorants). 

12. Attached as Exhibit J is a computer printout of online research I conducted on 
August 2, 2002 related to cosmetic dyes in an effort to locate a supplier of the dyes for purposes 
of prototype production. The list of cosmetic dyes includes D&C colorants. 

13. Attached as Exhibit K is a quote provided to me by LCW dated August 27, 2002, 
a supplier of cosmetic dyes, for three types of D&C colorants. 

14. During the months of September and/or October 2002, we began experimentation 
and produced working prototypes of the skin condition indicator comprising the carrier and the 
oil-soluble dye. 

15. On September 20, 2002, 1 met with patent counsel regarding this invention. I 
continued to work with my patent counsel to prepare and file the provisional patent application 
60/320,126, which was filed on April 21, 2003, and the present non-provisional patent 
application, which claims priority from the provisional patent application. 

16. The documents show a reduction to practice of the invention disclosed in the 
provisional patent application 60/320,126 and the present non-provisional patent application, 
which claims priority from the provisional patent application, prior to November 2, 2002 or at 
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least a conception prior to November 2, 2002, with due diligence to a reduction to practice 
subsequent to November 2, 2002. 

I hereby declare that ail statements made herein of my own knowledge are true and 
that all statements made on information and belief are believed to be true; and further that these 
statements were made with the knowledge that willful false statements and the like so made are 
punishable by fine or imprisonment, or both, under Section 1001 of Title 18 of the United States 
Code and that such willful false statements may jeopardize the validity of the application or any 
patent issuing thereon. 
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Project C&melton 



Camelion i$ an indicator that changes its color depending on the level of oil, which 

is naturally seereeted from the hair folicles on your scalp and facial areas. Thus analyzing 
whether y ou have Dry, Normal and Oily hair, as well as, which regions of the facial area 
are Dry, Norma!, and Oily, 



The indicator can be applied to you facial area in the form of a fecial mask, changing 
colors to indicate the dry, normal and oily areas on one's face 

The indicator can be applied to you hair in the form of a prew&sh solution to indicate 
what condition your hair is in, thus, changing colors which indicate whether your hair is 
Dry, Normal, or Oily, 

It is used to determine which set of hair care porduets will balance your hairs needs, 

It is used to determine which set of facial cosmetic products need to be used in which 
areas to balance your facial skin care needs 

No one has ever marketed their products this way. 



This process tells the consumer exactly what set of products they need. 

Scientifically, the indicator allows the consumer to anlayze in a objective fassion, which 
product will work the best for them and provide them the desired results they hope for. 
Perfect hair. Perfect skin 

This is a new paradym in an otherwise saturated marketplace. 

An entire line of hair care and facial cosmetic porducts can be marketed around this 
concept. 

This will drive the consumer to buy more products. 
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EXHIBIT B 



Stuart, John, & Dirk meeting 

— j anuary 31i 2002 



Discussion Items for Project Chameleon 



1) Feedback back on our Dairy Fresh discussion from last Friday 

2) Steps to take forward this and other ideas 

3) How do we protect the confidentiality and proprietary nature of the 
information being discussed 

4) Roils - What rolls do we see ourselves having, Stuart, John, Dirk 

5) Additional concepts to be discussed for project Chameleon 

a. Freshness - 

b. Time based - 

c. Temperature - 

d. Cosmetic- 

e. Hair care ™ 

Above link to consumables, durable goods, medical etc... 



EXHIBIT C 



Prefect Chameleon (PC) 



PC mission is to create indicator technology that can be applied for and to the 
benefit of targeted industries and their customers. 

Indicator concept categories: 

• Perishable freshness 

• Time 

• Temperature 

• Cosmetic 

• Hair care 



competitive differentiation in industries that are wilt spent hundreds of millions of 
dollars to gain just 1% of new market share 

First step is to establish a core group that will assess the feasibility and 
competencies needed to incubate each concept. 

The next step for the core group once a decision has been made to incubate a 
concept is to assemble the resources required to transform each concept into 
reality. 

Once the group has delivered on the proof of concept and acquired the 
appropriate legal protection. 



These concept categories can be applied to may different products in 
Consumables, durable goods, pharmaceuticals, medical, etc 

Also, as we begin to discuss group competencies, one way to look at this is from 
a prospective investors point of view. Specifically, preparing the group 
(depending on the role of the group) to successfully navigate the rigorous due 
diligence process that prospective investors apply in the evaluation of 
opportunities. Sample areas that are evaluated throughout the due diligence 
process include but are not limited to the following: 

Feasibility 
Management 
Business plan and model 
Risk factors 
Market opportunity 
Marketing and distribution 
Advertising and sales 
Operations and technology 
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EXHIBIT D 



Page I of 1 



Subj: 

Date: 

From: 

To; 

CC: 



Incubation of bio^eot* concepts 

02/13/2002 5:36:27 PM Eastern Standard Time 
JPVJR68 

$ohwarzt^gvsu,edu 

JSVEBlgl^^ 



Tom, 



it was good to have met you earlier today. 

I appreciate your willingness to help John, Stuart and me identify resources that may be of assistance as we look 
to build the necessary competencies to incubate severe} concepts. 

The concepts we want to incubate deal primarily with chemical / Wo technology to create a variety of indicators 
mat can be applied within different industries, product categories and consumer groups. 

The first concept relates to perishable food products. 

The following example focuses on Milk and the Dairy Industry - we call it "Dairy Fresh" 

The Dairy industry is highly commodifeed. There are no dominant producers and distributor of milk nationally. 
The producers and distributors lack product and competitive differentiation. Annually, billions of gallons of milk 
alone are consumed in the US, Imagine the appeal to companies if they couid leverage the technology that we 
want to develop and collectively gain market share from their competitors (a small increase in marketshare m m 
industry this large represents a large increase in revenue), 

We believe producers and distributors would benefit significantly from arid leverage the innovative concept we 
want to incubate to increase: 

Competitive differentiation 
Market share growth for companies, 
increased consumption in the industry 
Brand loyalty 

etc. 

The "Dairy Fresh" example takes the form of an indicator that is Integrated into the packaging of the milk. This 
indicator alerts the consumer visually that the milk is no longer "fmstf and, for most people, probably not suitable 
to be consumed. Thus, the indicator informs the consumer that they need to replace the milk, as well as, helps 
them avoid having to rely on smelting * tasting the milk, avoiding a potentially unpleasant experience, 

I hope this overview and example effectively explains what we are working to do, I look forward to hearing from 
you. 

Please keep this information confidential. We are working very hard to keep this in stealth mode. 

Sincerely, 

Dirk Ver Weulen 



Wednesday, February 13, 2002 America Online; JDVER1 



EXHIBIT E 



Project Chameleon 



Chameleon is an indicator that changes its color depending on the level of 
sebum in your hair/scalp or facia! areas. Sebum is secreted naturally from the 
sebaceous glands, which depending on the amount of sebum produced by ones 
skin and seaip determine whether or not some one has very dry, dry, normal, oily 
or very oily skin and/or hair. Facia! cosmetics and hair care products are 
formulated with this in mind. 

Facial cosmetics 

This indicator could be applied to the facial area in the form of a mask, changing 
colors to indicate the dry, normal and oiiy areas on ones face. 

The Indicator can be used to determine which set of facial cosmetic products 
need to be used in which areas of your face to balance you facial skin care 
needs. 

Hair care 

The indicator can be applied to your hair in the form of a prewash solution to 
Indicate whether ones hair is dry, normal or oily. 

A benefit of an indicator like this is that it visually informs the consumer which set 
of hair care products will balance your hair needs 



Market opportunity 

An entire line of hair care and facial cosmetic products can be marketed around 
this concept 

No one has marketed their products this way. 

Mew paradigm in that creates drfferentiation in a highly competitive market 
constantly looking for innovation 

The process informs the customer what they need 

The indicator enables the consumer to analyze which products with work best for 
them and provide them with the desired results the hope for Perfect hair, Perfect 
skin 

Capture a consumer from the neck up 

Need to discuss feasibility with Cosmetic / Chemical - scientist / engineer 
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EXHIBIT F 



Dirk VerfWeuler* 



Sublet: 



Sent: 

To: 

Cc: 



From: 



Dirk VerMeuien [dvermeiitenQoptisavexom] 
Monday, April 22, 2002 3:50 PM 
dbrenner@ideaworkslla^ 
Tom Sehwarz 
Thank you 



Dave and Tom, 

Thank you for taking the time to meet with Tom Schwarz and me this past Friday. 

Also, I appreciate the name of Bill Bommer as someone who may foe able to assist me as 1 
work to determine the feasibility of the concept we discussed regarding the cosmetic and 
hair dare industry, 

X look forward to the possibility of working with you all and will let you know what Bill 
has to say once I have contacted him, 

Best regards, 



Dirk 



EXHIBIT G 



NON-DISCLOSURE AGREEMENT 



THIS NONDISCLOSURE AGREEMENT is entered into as of fee 27th day of June 2CK52 by and 
between Birk YerMenlen (^closing Party"} and Bill Domraer ("Receiving Party"}, 

Receiving Party will leam from fee Disclosing Party, infoonation, bofe orally and/or in writing, concerning fee 
intellectual property and/or current or potential business of the Disclosing Party including, without limitation, 
discoveries, ideas md concepts and are hcrmafter referred to as Xonfidentjal Morration" 

All Confidential Information is deemed proprietary to the Disclosing Party* Accordingly, as a condition 
precedent to entering into discissions, and in connection wife any business Mationslxp> whether formal or 
Monnal, which is or may be established between fee parties, the Receiving Party hereby agrees, as set forth 
below, to bold Confidential Xnfbnmtion of the Disclosing Party, whefeer fhrrnsfaed before,, on or after fee date 
of this agreement in fee strictest confidence and not to disclose such information to anyone except upon fee 
prior written consent of fee Disclosing Party. 



IN WITNESS WHEREOF, fee parties hereto have executed this Agreement as of the date written above; 
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EXHIBIT J 



CTFAOn-Une 

Warner Jenkinson Cosmetic Colors 



Warner Jenkinson Cosmetic Colors 
and Phafmacautail Ingredients 
107 Wade Avenue 
South PiaMeid HJ 07080-131101 



Phone: {908} 757-4500 
Fax: (SOB) 757-3170 



Trade Name Ingredients; 



* Atlas White Titanium Dioxide 09985 
« Haeic franlpde C9233 Blend 

* 

m C6607 Dgg^giff No, 7" Calcium Lake 

m CB& 27 p&C M ed No" 27 Aiumjnom Lake 

* C6656 packed Norse"""'" "™' 

* 67058 €&§mefio Brown Iron Oxide 

* C7t%T C^iiafic^Bmwn Iron Oxide 
» CTOSi C osmic K e3 Iran Oxide"" 
» CTTCPRtosmeflc UifamariSe Blue 

* gygg^ oj^ 

* 8^Bffi5Rpmfom O xide Green 

11 C7 1 1 1 Hy dratSd ^ CHrom Oxide G reen 

» Cbi^etic Alumina HpS^363S0 ' 

a 82 145 Cas metsc "^ 

* CosmiticSf acklmn OxBeCTTO 

m 32B2iQ C^smeic Bro^ iron Oxide 
« Cosmitlc Red 1^"QSi"U7o54^ 

QF ^ f" ^ --------- - - - .... .... ^ . ^^^^^ 

18 pjggjjg ton Ox;de C7Q6a 

* Cosmetic ge^lron O^delSTOTg 
» Cosmetic Red jroFOHde'C'TtM 

* Cosme|c Ultramarine Blue €9204 
« 3S060 CosroefflcYejfow Imnpxjda 
■ 

« Cosmetic : Yellow^lmn^SeP^5§ 

* ^g^^ ^fe Y^liiM Imn'Qjdde C707T 

« 07105 UjSfgfii ~Fmk Biue Shade 

* C7174 OmSer Iron Oxide 

» £650^ Lake 

« C 8507 0&S nMfk>J Calcium Lake 

m € SSgTP^g^gTK^ Aluminum Lake 

« CWt D&C Red Nol 21 Mm 

ft D &Zlkmn m K7018 

ft O jTC 6 nfe en #8 K 7 1 57 

« P '^"^ 0range#4 Aiuffifoum Lake K7074 

ft DStTdran<|¥^^ 

« CTOrgrange #5 KTO&T ' ~ ™~ 

« 5 SlT^ggW6 B arium L ake K7Q9S 

« 0"W 

« D'l C Wedlio, ^Potaasfym Lake C6406 

ft D & C &ecll7 Ca!dum tafe K?g^ ^ 

* Br& S Red #7Citaum lake K712T 
« D&C RidW^aBGmU^ 



OTA Orf Line p age 2 of 3 

» D & 0 Red No. 7, Ca U ke C6S07 
« DlCRiMMT 

* 0 & "C Sedl30 Atom Lake K7156 

m D & <5 fted #33 Afominum lake K7192 
« g^^'#33 K?05r~ w ' 

* 0 £ g Hid #34 Calckim Lake K7122 
« D & C l^ W^Sfe " 

* D 1 C'?eKl5 Zta^iuro Lake K7089 

m tywcrmowWr Krrm " ~ 

* O'^^^eBow-jgj^iumjinum Lake K7181 

m Dwm^^QKim^^ ~ ~~~~~ 

* R7074 D£Q 04 ^mlnSm take 
» Kowff Ionium 

» TOTC^ 

* ^^SljftemiHSi Bte Oxide 
Mixtures: 



27700 Brown Iran Oxide 
0yj"29BrDwn iron Oxide Extender 

fiJ^f^mm'iPsmVht^ Exteraiir 
g?1 88'Brown )ro 11 1 Oxfyg xten(ter 
C7172 Brown lr5iT0xtd B £xKi3er 

Cfj gT^osm^o B'i^n Oxide Ex tender 
^82£Byd^ 

C9BQ4Hygophyfe U jjSeB i 

Cosmetk; Brown T>Met7l44 
C7108 Pea^dclfe 
'CT ^f^^ iioh Qxicte Extender 

C71 £7^W1iffl^xjde"gx ^der 
C7 i ST Bunta n Sclendir 
CTiaSllBlmnWdeB^^eT 
CTtlD Ufif^erlrori Oxide 

Yi^ow "& on OxgSe Extender 

Hydrofihobic Bjack Cfeide 
Wpropr^^ 



HydrophoBio Ti02Ciffg& 
Hydrops C9404 

Hydrophobic WfJowC946'5 
16240 Ochre ffign OxBe 

|S73G ^e^r^lror?13xae 
28170 Slehrja iron Oxide 
98290 OlrimSHne gfuegxtender 



08/02/2002 
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COMPANY NAME: 
ADDRESS; 

FAX; 

mane; 

A/P PHONE: 
A/P CONTACT: 

DdSm 




PLEASE CHECK ONE; 



individual 
partnership 

CORPORATION 



NAMB OF PAREN T CO: 



TYPE OF BUSINESS; 
DA TE STAR TED; 
ANNUAL SALES; 



PLEASE PROVIDE 3 TRADE REFERENCES^JNaUDINS FAX NUMBERS 



FAX#; . 

2 . 

FAXm , 
3 . 
FAXm 



PLEASE RETURN THIS CREDIT APPUCA TION. TO THE A TTENTTON OF: 

SUSAN LARAWENTA/CREDIT DEPARTMENT 
FAX# 9M~?S7~3S7(} 
PHONE# SW~m#-3334 
107 Wtecte Awnua . Somh mkrtm, Hmt Jwsey 07080 
Tetephoro 908 753M5O0 * Fax 90S 757-3170 - To» Km 800 S43-4S24 



